BOOTS GROUP PLC
SUPPLEMENTARY INFORMATION

1. Revenue and Growth (Comparable Periods)

2005/6 2004/5 2003/4
H1 H1 (a) H2 (a) H1 (a) H2 (a)
Revenue (£Em)
Health 935.8 930.5 929.4 878.0 895.9
Beauty and Toiletries 922.9 893.5 1,161.2 858.1 1,139.3
Lifestyle 337.3 347.1 389.3 334.6 373.1
Boots The Chemists 2196.0 2171.1 2480.0 2,070.7 2,408.2
Revenue growth (%)
Health 0.6 6.0 3.7 6.2 6.5
Beauty and Toiletries 33 41 1.9 4.3 54
Lifestyle 2.8 3.7 4.4 -3.4 1.0
Boots The Chemists 1.1 4.9 3.0 3.7 5.1
Boots Healthcare International 85 1.0 59 11.0 8.4
Boots Healthcare International —
comparable rates 8.6 4.8 6.5 7.2 8.4
Sales growth — like for like (%)
Health -0.3 5.8 3.0 6.2 5.9
Beauty and Toiletries 0.2 25 0.3 4.0 4.4
Lifestyle -6.0 1.6 15 -3.9 -0.8
Boots The Chemists -1.3 3.8 1.2 3.5 4.2
(a) Restated for minor product reclassifications.
2. BTC Margin Movements (Comparable Periods)
2005/6 2004/5 2003/4

H1 H1 H2 H1 H2

pp pp pp pp pp
Movement in gross margin (pp) -0.3 -1.8 +0.2 +0.1 -0.5
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3. Boots The Chemists Store Portfolio

30.9.05 31.3.05 30.09.04 31.03.04 30.09.03
Number of stores:
Destination 338 328 311 302 293
Local destination 465 464 459 461 458
Community chemist 504 505 499 507 522
Work convenience 149 156 155 152 148
Other 6 6 10 4 3
1,462 1,459 1,434 1,426 1,424
Number of pharmacies 1,312 1,285 1,282 1,281 1,285
Number of Edge of Town (EOT) stores 119 112 96 88 79
Store area (m2) - period end 683,444 673,748 656,610 648,635 639,190
Store area (m2) - period average 680,100 658,415 651,337 638,875 636,252
Store openings 16 47 20 19 16
Store closures (13) (14) (12) a7 (20)
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